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1) qmamﬂsiumusu@mqamﬂm (Next-Generation Automotive)

a

2) anamnssudidnvselinddvaies (Smart Electronic)
3) QRAVNIINVIBRNEITEAUAMAIN (Affluent, Medical and Wellness Tourism)
4) gnavnIIUNEASTUTEANSANanAlLLABYIN N (Agriculture and Biotechnology)

5) 2REMNIINRIMNTHINBUIAR (Food for the Future)

oue
Qaamnssy
ouna

wauuon

AW 13 wansdeuleute Double S-Curve

o nmswauwinnssulugaamnssulud (New S-Curve)

deasslviAnmadsuuasguiunauduanaluladiifuihdmantegaaminssulil
wfunalndfyuesnistuindouasugia (Growth engine) lunmsswmih Ssgaavnssulml (New
S-Curve) 5 ngu biun
1) Qmammmﬁuauﬁﬁaqmamniiu (Robotics and Automation)
2) gaEMNIIUNSVUEaEn15UY (Aviation)
3) QAAIVINTTUTININ : WARULALATITININ (Biofuels and Biochemicals)
4) gneEnnIsNAYEa (Digital)

5) gAAMNTIUNITHNNEUazaun1n (Medical Hub)
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2) WwinnITUAUNAnSUY (Product Innovation)
3) UINNTIUAIUNTEUIUNU (Process Innovation)
2. Inguinnssuly 2 UsenusnanunsndnlnagenAaaenunIsnauInIeLAsegiakasdInuues
Uszina muuleune Double S-Curve dsfifmualilunsuiamiauesadnisgs

3. A153AMRA NNSUTLAUAMLFINITANIUTANTTUANU“NTBUNTES 19A T LA AR U

UIMNTIN” %30 Total Innovation Management Framework (TIM Framework) $2879A1AUALNUN1Y
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ﬁgmlfﬁa (Strength)

000U (Weakness)

S1 | usvisseaugs dunumlunisnidy gua
msaLdunuaunsasauinn gy

52 FeedAruTuazauLd srvrgd 1un1THEn
uwoaneseduazkansnsineLies

s3 Fufinsafisusseiniauazuuamaiienseduly
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sa finsduaiiiteswiumitenuneuen ieada
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Curve

S5 An1s5isuadauianssumnsgsAv/utnnssuni
nan ST advayun st ATy iauardinue
Useind naenaunisasiauianssunianszuiung Tnadle
Fuit 5 nanau 2561 89rn13a51 NIuazIwaiia 1§ uuey
a¥ansdnsuianssugoniden ngu Innovative organization
1w Innovation Thailand Expo 2018 (ITE) 210 @

S6 15 ufinsuszI U NI TaNIUTANTTUATY
“nypunisasnemnutduddauuinnisu” ie Total

Innovation Management Framework (TIM Framework)

W1 910N15YIINITIENINNTEUIUNS
IANITANNTAUAITIANITUTANTTU Wagns
UFuugenseuumsvinnu

W2 anazvhavlussiuansnuiidaia

W3 9iamsanlivauuagnisasnenisivi
AuN1TaTIIUInnT U

W faE¥neudSadmsunsusyiiuna
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HONISASIIUTANTTY

Tonna (Opportunity)

n1zANAU(Threat)

O1 AFENIVBILAUENSAANSTEAUTIRLAINE AU
NSHRILIAIINFUALAUTIOULVBIYARINT WATUINNTTY
02 nsiautnelulagludagiudmieesdinisegst «

anunsathunydsuldainusyansanlunisvinauy
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S1-s4 wil-ws
Tonnd WUINAALN (SO Strategy): wuIaLBanly (WO Strategy):
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